Jad Mahjoub

P.O Box 24178

Dubai, UAE

Jadmahjoub@hotmail.com

Date of birth – 19/06/1979

Nationality - French

Marital status - Single
OBJECTIVE

To secure a challenging position with a dynamic corporation preferably in the field of marketing and event management. 

KEY STRENGTHS
· The ability to work and produce results both independently and as a proactive contributor to work groups and team environments.

· Excellent team management skills and the capacity to deliver under pressure.  
EDUCATION

Northeastern University, Boston, MA, USA





                                                                        June 2004
Bachelor of Science in Business Administration
Concentration:  Marketing
Centre Internationale De Valbonne, Sophia – Antipolis, France

June 1999

International Baccalaureate (IB)
PROFESSIONAL EXPERIENCE
VIBE LLC, Dubai, UAE







            November 2006 – October 2007 Events Manager / Operations Manager (“DEEP”)
· Developed client proposals as a follow up to client meetings and client marketing briefs (PATCHI Chocolate & Villa Moda – Bahrain Launch).
· Liaised and coordinated with venues on a weekly basis to ensure that the sponsorship branding as well as the DEEP brand was properly represented and that all production was executed to DEEP standards.
· Communicated and followed up with suppliers to obtain competitive rates as per our allocated budget plans.
· Directly managed all aspects of each DEEP event and was directly involved with guest relationship management, production and crises management.
· Developed, implemented and managed DEEP marketing strategy, advertising and media plan with the objective to reinforce regional brand awareness and generate more revenue for the DEEP account.
· Coordinated with creative department on all DEEP marketing and advertising material including flyer design, business cards, generic ads, burst campaigns and customized power point presentations.
· Compiled, maintained and updated the DEEP customer database of preferred and valued clients to ensure successful and repeated customer satisfaction (Customer Relationship Management) and increase DEEP revenue potential.
· Handled all on site operations at the venues including logistics and artist management on the day / night of the event.
· Led and managed a team of 2 people to execute all operational activities.  
Impact/BBDO, Dubai, UAE






        September 2005 – September 2006
Communication/Account Executive 

· Handling ADCB (Abu Dhabi Commercial Bank), Al Arabiya, GE and Mubadala (Abu Dhabi Government – Investments) as part of a team.

· Developing creative and powerful communication strategies for both ATL and BTL executions.

· Directing, coordinating and following up closely with all levels of production in the agency from initial client brief to studio release/production house.

· Organizing corporate events & branding venues for GE and ICLDC (Imperial College London Diabetes Center (ballroom bookings, coordinating with client and production house for timely branding and logistics).

· Key player during the inception phase, strategic thinking and overall production of the TVC launch and full press awareness campaign for Mubadala’s Western Region Development Council (WRDC) and the Imperial College London Diabetes Center in Abu Dhabi (ICLDC).
RADIUS LEO BURNETT, Dubai, UAE



                                                    January 2002 - June 2002
Client Servicing and Branding, Co-op (Training)
· Performed as part of the Philip Morris (PM) team as a junior account executive in the regional creative hub servicing regional markets including GCC, Levant and Kuwait. 

· Assisted in servicing clients over the phone and acted as a liaison between clients and the creative department. 

· Focused on below the line (BTL) branding and promotions for the Marlboro, L&M and Parliament brands by taking part in the development of promotional concepts and following up on scheduled jobs with the creative department.  

· Formulated creative briefs and coordinated with various departments including production, creative/artwork, media/research and client servicing until completion of jobs. 
GLOBAL INVESTOR PUBLISHING, Cambridge, MA, USA 

                                     January 2001 - June 2001

Assistant, Co-op (Training)
· Initiated sales calls to fund managers and investment banks about products and services.  

· Acquired strong understanding of subscription marketing and sales by contacting potential clients, determining their needs and following up with them to secure the closure of a sale.  

· Contacted fund managers in order to gather recent financial data for in house editorial and research purposes.

· Recorded sales and research on file using spreadsheets and in-house databases.

PROJECTS

02 GROUP LLC (FITNESS 02 – EVENTS 02), Dubai, UAE 



 December 2007 – Present Day
ASSOCIATE DIRECTOR, PARTNER & FOUNDER
· Developed an integration of corporate health & fitness incentive programs and team building event concepts.  
· Diversified core fitness “Bootcamp” concept through market segmentation & horizontal development. 
· Developed and implemented the entire marketing campaign and strategy to promote the fitness “Bootcamp” concept. 
· Acquired business development and event management rights for RENAULT - WSR in the UAE.
· Developed goal specific event concept pitches & budgeting for the following clients: MAGIC Energy Drink, Sanofi Aventis Pharmaceuticals, Benefiber, Blue Banana, RTA, GSK Pharmaceuticals, Nokia & TELENOR. 
· Initiated partnership programs with EURO RSCG, AQUAFINA, NIKE, TOP SPORTS, “HAYYA” Gyms & “SHAPES” Wellness Center.       
· Worked closely with EURO RSCG on all event creative communication requirements.
· Single handedly sourced out all event production suppliers.
· Developed WKBF (World Kick Boxing Federation) & WMC (World Muay Thai Council) event management partnership program and sponsorship proposal with UAE organizational body.
EURO RSCG & SANOFI AVENTIS, Dubai, UAE 





                        November 2007
FREELANCE EVENTS COORDINATOR FOR FITNESS 02 (U.N World Diabetes Day – Endorsed by H.H Sheikh Hamdan)
· Developed and implemented entire concept, layout, and logistics for the event.
· Led and managed a team of 15 people to execute all operational activities.
· Worked closely with EURO RSCG on all event creative communication requirements.
· Single handedly sourced out all suppliers and handled all budgeting, sourcing & production from start to finish.
· Developed and implemented the entire marketing campaign and strategy to promote the event.
MIDDLE EAST VISION & CREVENTIC, Dubai, UAE 





             October 2006
FREELANCE EVENTS COORDINATOR (24 Hour Race VIP Party – Dubai Autodrome)
· Developed and implemented entire concept, layout, and logistics for the event.
· Led and managed a team of 5 people to execute all operational activities.
· Sourced out all suppliers and was directly involved with all production from start to finish.
· Developed and implemented the entire marketing campaign and strategy to promote the event in the allocated time frame of 8 days. 
· Performed as one of the DJs during the event.
SKILLS

Computer

· Proficient in MS Office, (Word, Power Point and Excel).

· Some experience with customized, in-house databases.

· Well experienced in internet tools.

Languages
· English (Fluent).
· French (Fluent). 
INTERESTS

· SCUBA, travel, film, music, audio production and DJ mixing.

References furnished upon request

